Pre-Production
Introduction to
Photoshop #1

Learning Aim A: Develop medial
production skills and techniques |
&

Learning Aim B: Apply media
production skills and techniques




Edit Image Llayer Type Select Filler View Window Help
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Your layers-

Your everything you
Toolbar. add to your
work will
appear here as
a layer.

Top tip: |
would always
rename my
layers.
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Get to know your Toolbar...

Marquee

Lasso

Quick Seleclion
Crop

Eye Dropper

Marquee Tool RSN Move tool
S Healing Brush

Lasso Tool 2 Quick Selection Tool Paintbrush

Crop & Slice Tool = 29l Eyedropper Tool Clone Stamp

Brush & patch Tool liFS B Brush & Pencil Tool History Brush

Stamp Tool M History Brush Tool Eraser

Eraser Tool 25) Gradient & Paint Bucket Tool [3 Gradient

Blur, Sharpen & Smudge : - Dodge, Burn & Sponge Tool Blur

Dodge
Pen & Point Tool Type/text Tool g

Path & Diract Selection [Ee®
Hand & rotate Tool [ #ewl Zoom Too|

3 Path Selection
Foreground Color { o

Rectangle
= [j Background Color ectang

[l =3 Screen Mode

Shape Tool Pen

Type

= Hand

Editing Mode

Zoom

Set Background Color

Edit in Quick Mask Mode

Marquee



Adding text: Select the T tool and draw a box. Type in your text and edit
the settings.

Fil= Edit Image Layer Type Selecl Filter View Window el

B x A" Hactonschueter [ reguar B0 4T g B Za
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- Font, size and A Once your
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your changes. | ===m=
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<l Opacty: 100% [=

B b A H

Text tool If you want to make
more changes after

you accept. Then
simply double click
the T sign.
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Adding Shapes: y Magazine Title :"'"—:_

= Bl JLEN i)
[d E = X O

File. Edit ‘Image Layer Type Select Filter View Window  Help g e
e e L R w T
0 ~ [Shee 2 Al [ stos [T rag [ ——= Wi = H

' If the shape is on-top of your
text then check your layer
order.

If you click and hold the
I REctangrethen you Wit fima=r==
more shape options appear.

o i Ractangle Tool
—* () Rounded Rectangle ool
‘*, o Efipse Tool
& @ Polygon Todl
/ ne Todl
577 Custom Shape Tool




DEMONSTRATE: Design a rough mock-up of your front cover.

Use the inspiration wall for support if you need some ideas,

Find and import Sample Images from the
internet to your mock-up.

Use Google Classroom to use the lesson powerpoint
to go over the instructions.







_Pre-Production
~ Introduction to
Photoshop #2

Learning Aim A: Develop media
. production skills and techniques

&

Learning Aim B: Apply media
production skills and techniques



- Log on to the T
computers and download your || s} W
homework. . B

RUNWAY
RERORT

SWIMsUm
GUIDE

\ You should have at least 3 sample images AN T
: \foryourfront cover. |

cruagry ord hax
views?

i 5 off the grid
dominance




DO NO BE SCARED OF EXPERIMENTING OR
FAILURE!

2. BE CONFIDENT! PHOTOSHOP CANNOT HURT
YOU!

. TAKE PRIDE IN YOUR WORK.
1. HAVE FUN!I




File Edit Image Layer Type Select Filter View Window Help

Feather;

Color

Name: Front Cover | : y
Preset: International Paper | [_:_a_[ljfiﬁl_jm ' _" Adjustments
v 50 Dave vreset... i Addan aéjment ¢
width: 210 Milimeters Delete Preset...
Height: 297 Milimeters
Resolution: 300 Potels/Inch
Color Mode: RGB Color ~ 8bit

Background Contents: Wh
3 i Image Size:

A Advanced 24.9M

Color Profile: Working RGB: sRGB IEC61966-2.1

Pixel Aspect Ratio: Square Pixels

Activate

Mini Bridge




tom hardy - Google Search

G
<_ 5 ; e . 5 =tom~+hardyfechips=qilom + hardy.c

Managed bookmarks  For quick access, place your bookmarks here on the bookmarks bar. Impert bookmarks now..
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| Tom Hardy Wallpapers - Walipaper.

View saved <. Share

Open link in new tab

Open link in nesw window

Save link as...

Copy link address

Opan image in new tab
Save image as..

Copy image

Copy image address

Search Google for image

Wp1820213 ()jpg ’ ) | Showall




Drag image into photoshop and press
enter (or commit transform)
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| out You should use the + and - tool to select and deselect parts of the
| image. The little ants should for a line around the main image.
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| Change the output to: New layer with
layer mask.

File Edit Image Layer Typa Select Filler View Window
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35 Experiment with the settings to make the edges

SsMOOth. The trick is to not make it look like a 5 year old has cut out the image.

Once you are happy with your editing press OK.
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| to cuttlng out an image.

| - You should produce something similar to what | have shown |
ol you today. You are going to present your work in your GOB.

i Use my example on the Student drive to remind you.

|8 | pERalengenOnce you finish cutting the image, try and add
an effect You could change the colour to black and white?




A Iittle bit Of fun... Consolidate

Take your new image and
manipulate it to create an effect.

N - Funny

- Glamourous




Print out your work and present it in your
portfolio.
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Pre-Production

Typography

Learning Aim A: Develop media
production skills and techniques

&

Learning Aim B: Apply media
production skills and techniques



Connect: Why do you think Typography (the
style of the font) is important?

_'mecssy | 2 | BPW




Activate: Take notes from the DART materials on
Typography.

Typography is the art and technique of arranging
type to make written language legible, readable,
and appealing when displayed.

The arrangement of type involves selecting
typefaces, point sizes, line lengths, line-spacing,
and letter-spacing, and adjusting the space
between pairs of letters.




A well-chosen typeface can pull
together a magazine cover, and make it
instantly attractive, contemporary and
relevant.




‘Watch the following video clip and make
hotes on Typography.

Key Termes:
% Hierarchy

 TYPOGRAPHY e

* Kerning

F



Key Typography Terminology:

Hierarchy: Is used to guide the reader’s eye to Lea d | n g

what is most important. This is done by using T I

different levels of emphasis. (also known as line spacing)

| Leading: The space between the lines of text
b (also known as line spacing).

-

Tracking: The overall space between characters.
Sometimes known as character spacing.

Kerning: adjust the spacing between (characters)
 ina piece of text to be prlnted
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Demonstrate: Create a 2 page display in your Portfolio
demonstrating your knowledge and experimentation of

Typography

Page 1: Research how typography is used
for effect within the genre of vyour
magazine.

. Checklist:

Find examples of typography and
annotate with media language.
Explain how the typography has been
used for an effect.

Write a 200 word reflection explaining
how it will inspire your future product.

Page 2: Pre-production Task.

Mock-up examples of your Masthead and coverlines.
Remember the top tips from the video clip!

Checklist:

Aim to design 3-5 ideas for your masthead and
find a complimentary secondary font for your
cover lines and text.

Colour and fine-line your masthead, using your 3
point colour palette.

Write a 200 word reflection evaluating the
effectiveness of each of your designs. MAke sure
you explain your final decision.




Consolidate: Assessment/ Exhibition

1. Display your magazine masthead on your computer screens.

2. Check that your exhibition plaque is displayed with the 3 bullet points .

3. Make sure that your yellow post-it notes are displayed at the bottom of your

4. Take some pink post-it notes and rotate around the classroom giving your

% peers a new Star and Target.
e s

5. You can tick off / comment on the yellow post-it notes if you feel that the
target has been met or needs meeting.




Pre Production
Colour Palette

Learning Aim A: Develop media

production skills and techniques |
& |
Learning Aim B: Apply medial
production skills and techniques
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Activate: Create your own notes on colour usage.

A colour circle, based on red, yellow and blue, is traditional in the field of art.
Sir Isaac Newton developed the first circular diagram of colours in 1666. Since ;
then, scientists and artists have studied and designed numerous variations of |
this concept. Differences of opinion about the validity of one format over
another continue to provoke debate. In reality, any colour circle or colour |
wheel which presents a logically arranged sequence of pure hues has merit.

1810
Goethe




Categories of Colours

w @ @

Primary Colors Secondary Colors Tertiary Colors

In traditional colour theory (used in paint and pigments), primary colors are the 3
pigment colours that cannot be mixed or formed by any combination of other colours.
All other colours are derived from these 3 hues.

:eco.ndaryCol_ours: Green, orang and urpl.

of These-are-the-coloursformed-by-mixing-the-primary-ColourS

Tertiary Colours: Yellow-orange, red-orange, red-purple, blue-purple, blue-green &
&el'-ow-green

J These are the colours formed by mixing a primary and a secondary colour. That's why
£ the hue is a two word name, such as blue-green, red-violet, and yellow-orange.




Colour Harmony

Colour Harmony is the pleasing arrangement of colours. In visual experiences,
harmony is something that is pleasing to the eye.

It engages the viewer and it creates an inner sense of order, a balance in the visual
experience. When something is not harmonious, it's either boring or chaotic.

At one extreme is a visual experience that is so bland that the viewer is not engaged. §~
The human brain will reject under-stimulating information.

At the other extreme is a visual experience that is so overdone, so chaotic that the j§
viewer can't stand to look at it. The human brain rejects what it cannot organize, §'
what it cannot understand.

The visual task requires that we present a logical structure. Colour harmony delivers
visual interest and a sense of order.




Possible Colour Palette arrangements:

1. A colour scheme based on analogous colours.

Analogous colours are any three colors which are side by
side on a 12-part color wheel, such as yellow-green, yellow,
and yellow-orange. Usually one of the three colours
predominates.

Complementary colours are any two colours which are
directly opposite each other, such as red and green and red-
purple and yellow-green. In the illustration above, there are
several variations of yellow-green in the leaves and several
variations of red-purple in the orchid. These opposing colors
create maximum contrast and maximum stability.




Use the Coolers generator website to design 3-5

potential palettes.
Annotate your palettes explaining the connotations of
olours.

Wsite to help you:

analy515 explalnmg how your
colour palette will engage a
teenage audience.




Present vour recent




Production W
Portfolio Work and
Front Covers

Learning Aim A: Develop media
production skills and techniques
&

Learning Aim B: Apply media
production skills and techniques




Front Cover Construction

Connect: Portfolio Check
. Step 1: On a_ write down 3 things you are
proud of in your portfolio. Could be pages.

Step 2: On a |p|nk post-it- note write down a question or a target ‘
*fi' you are trymg to Work or. T

Step 3: Move around the classroom and provide your peers with
Botar-anua raraeca(fnclass) — —

Step 4: Respond to any suggestions or targets you have been || |
| set. (In class or from JF on class charts) |
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Demonstrate: On Photoshop start creating your front cover.

e

‘1 and g
" my settings
and press OK.




TASK: Design your front cover.

Hf}” 0

‘Using PhOtosh_op start designing your front cover.
Success Criteria: "

Your cover must be convincing and realistic. A
You must include codes and conventions of magazines.
Show clear inspiration from your pre-production work.

r “Stuck? Use your GOB portfolio to support you. Start with the basic outline of you cover.

Stretch and Challenge: Remember to include the ‘small touches | am looking to see your
’ Unique Selling Point (USP).
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Production
Coverlines

Learning Aim A: Develop medial
production skills and techniques
&
Learning Aim B: Apply media
production skills and techniques |




EXCLUSIVELFIR 1'\ l LIXS

—rite a success criteria for mmmm " g
: mﬁﬂmﬁW@g( \

an effective cover line on a magazine. i o

BACK.
PANTHER: "

STRIKES™=




COMIC-BOOK

| CAPTAIN MARVEL AOUAMAN WONDER ; 7. WOMAN | Use of star status and

- | effective use of buzzwords;
T A WORLD EXCLUSIVE

| SMARTERMOVIEMAGAZINE "

“Venges
gmatlc
<l chartsmatic
dangerous

and scary"
e O

| Clear Colour Palette and |
effective layout.

| A Use of small touches such as the
NIC CAGE arvel's antiherg is

i e about to get real ! | quirky plus sign. Plus effective
o et SPIDER-MAN QUL 9

SHAZAM! use of bold/ strong text.
THE PREDATOR




COMIC-BOOK

CAPTAN HARYEL

Annotate and explore a cover line
from a magazine front cover.

YWORDIR § T

WOHAH
2

Use of star status and

| effective use of buzzwords;

WORLD EXCLUSIVE

Use of small touches such as the
quirky plus sign. Plus effective
use of bold/ strong text.

Write a reflection explaining how
this will impact your product.




Demonstrate: Design 3-5 mock-
| ups of potential cover lines for
your magazine.

Success Criteria:

—> Your cover lines must be exciting and
Interesting.

—> You should use several layers on Photoshop.

—> You must experiment with font details eg.

make some bold/ larger than the rest of the
text.

Present your work |
into your GOB.




* Swap computers with the person sitting

next to you.
e e e e R S PR




Pre-Production
House Style

" Learning Aim A: Develop media
production skills and techniques

&

Learning Aim B: Apply media
_production skills and techniques __




Connect: DART - House style

- House style is where a magazine uses similar layout and
structure. This includes a recognisable masthead font,

V4

= HoUse style s used by every maga Zineonthe marketto™
give each magazine a specific look. This is so a reader can
tell that it is the magazine they are after.
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Demonstrate:

a. Using your mood board , model map/ design a
magazine mock-up identifying all of the
conventions of your text type and clearly
explain your house style.

b. Reflections on model map, identifying the
implications for your product: which codes and

— cons will you follow? Which will you sUDVert? e




Consolidate:

Share your GOB work with your partner.

- Using post-it notes provide your partner
with a star and a wish.
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- Pre_Production
Questionnaire

Learning Aim A: Develop media
production skills and techniques




Audience Research:

Lesson outline:
a. Devise a research plan, including at least 2 ways in

which you will research.

b. Decide how you plan to use the results of your
wresearch-and-Rew=-i-wileffectyourend.product. L

2. Draft your various questions which will make up
your audience research.




There are a variety of ways in which we
can research our potential audience:

Connect

 Observation

f




Audience Research...

It is important to know before you carry out
research how you hope to use it in the first
place.

For exple:
"My _music_video will _be aimed at 15-30 year |

" e
e . — P— .

olds. By asking people in this group what >
their favourite type of music video is, | plan to |
make sure | make a music video which suits
their needs."




How to reach for a L2D

Effective audience research for an L2D is:

* |n depth.

* Focused.

* Independent.

* Ensures your product is tailored to the needs of the

audience.




Activate

2,
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(D
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i
T
>
Q)

e|du§

b, ke everything is changinjog exciting when I'm just loakir
o the com $0 33U Can barely keep wrar fricnds to join me in 4 game,

Q1. What would you most like to read an article about?

o= Jours away = And you Gan't ex W Q0 you comfort yourse

BTy ¥ e :
50N 3 3y have 1o fight every instinet KO0y iem hecanse they're asleioments like thar, doughnu
ehard o empathionie aees ~hopathic clinycn imes when you're feclinganly do 6‘ el oo Gl dhe v,

e
wult when)

¥ place with such a dIEreNt Cunvisgp | yvee 1mis acuually happeneartived somewhere new and o
y ridde or dic, but that sounds 8 4,erc 1 ywas, in an ambulance fsolation you're fecling is at it
knew, desperarelBack home, you've got an esta
ircle of fris cho Lo s
(Please tick your cholce)

Latest makeup trends
Shops on the high street

Autumn fashion v/ .//./ oL

Q2. Where would you like to see the masthead on the front cover?

(Please tick your cholce)

Top middle /\/‘/‘//J////
Bottom left

Central

Q3. Would you expect to see images on the cantents page?

(Picase tick your cholce)

Yes SIS S A
No

Q4. What you prefer the images in the magazine to be of?

(Please tick your clolce)

Makeup
Fashion

WOLL L) T

Q5. What socfal media website do you use the most?

(Please tick your choice)

Twitter /"// i

nstegram v/ /L /A
Snapchat

Facebook

Other (please state)

Q6. What would be the realistic price you'd pay for a magazine?

(Plcase tick your cholce)
0-£1 /

£1.01-£2

£2.01-£63 /. ././//
£3.01-64 VA~
£4.01-€5

£5.01+

Q7. How long should an article be?
(Please tick your choice)

Fill up the whole page

S
Half a page v/ \/\/./ /. /"

One paragraph

Q8. When looking at a magazine cover, what catches your eye first?
(Please tick your choice)

mages £ / /S

Cover lines

Q9. Do you feel the target audience for a magazine should be broad or specific?

(Please tick your choice)

Broad v~
specific V/\ /S
Q10. How do you like the layout of a magazine?
(Please tick your choice)
E@lfttered: e ///
A lot gaing on v/ /
Spacious v*

Q11. Is a colour scheme important to you when looking at a magazine?
(Please tick your choice)

Yes SIS LS

Q12. Do you like to interact with others when it comes to magazines?
(Please tick you cholce)

IV
Yo IS 7

Q13. What colour scheme would you prefer for an autumn magazine?
{Please tick your choice)

Maroon, Orantlg,ck White v/ //‘A/"/
Yellow, Red,
Bf'own. Orange, Black m




Demonstrate:

Consolidate

Questionnaire analysis: A minimum of 10 pie charts,
bar graphs etc, which reflect on your research &
identify the implications for your product. How have
your plans changed since surveying your audience?







