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BTEC Level 1 / Level 2 Tech Award in Creative Media Production

COMPONENT 2: DEVELOPING MEDIA PRODUCTS

A- Develop media B- Apply media C- Review own
production ' production skills progress and
skills and and technigues deveiopment
techniques of skills and

practices
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Miss Francis

Issue Date: Deadline Date:

TeenScene Media are running a competition to discover the next
generation of talented teenage media producers.

You will need to prove you are able to experiment with a wide range of
media skills and techniques, and to apply these to ‘re-imagine’ an
existing media magazine for a new teenage audience,

To show off your new skills you will select an existing media product
and update it for a new teen audience. Could you reproduce a version
of an existing fashion magazine or film magazine, but aimed at
teenagers? It's up to you!
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You must build a portfolio showing you development of media production skills and technigues in
the publishing sector.

The portfolio must show how you have creatively experimented to develop effective skills in the
following areas.

Pre-Production- producing detailed planning for the visual style, content and structure of a media

product. This could include development of visual styles, layouts, treatments, etc.
Production- demonstrating a wide range of skills and techniques for creating content for media
products. This could include shooting photographs in different conditions with consideration of the

composition and lighting, writing content for magazine pages and creating graphics.

Past Production- demonstrating how you have skilfully and creatively experimented with

production and post-production skills to combine and refine content. This could include editing,
adding effects, combining content into finished published or interactive products, etc.

Throughout all stages of production you should reflect on the key elements for each sector:
¢ layout and design
e typography
» photographic techniques
* image editing techniques

Checklist of Evidence Required: | Evidence could include: {See checklist on page 3 to guide
you).

+ record of activities undertaken

» evidence of the skills and technigues, e.g. annotated
screen shots, narrated screen recordings, annotated
drafts/prototypes

» the practical work

» Teacher observation

o oo Criteria

Criteria ref_ereﬁce".“:'-_'; To achieve the criteria you must show that you are able to:

Levetiz)lstlnctlon f f'_::.';._ Demonstrate comprehensive development of media production skills and
(2/A2D1 . . techniques, through creative experimental practical work.

Lev-'ef Merlt - .|Demonstrate effective development of media production skills and
(z/A.'zr;az Lo | techniques through focused experimental practical work.

e Pass %0 | Demonstrate appropriate development of medla production skills and
oazpr ..} technigues through relevant experimental practical work




You must select a front cover, inside double page spread and contents page from a magazine to
update and ‘re-imagine’, recreating it so it is still recognisable but made more up-to-date for a new
teen audience.

You must individually create visual pre-production documents to show how you are going to rework
the product, e.g. a mood board, thumbnails, graphics, text drafts or draft layout. You should then
discuss these ideas with others and refine then to create finished visual plans.
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photographs, creating graphics, etc. You should save the content you produce in appropriate
formats to be included in the final product.
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You must then individually experiment with post-production skills and techniques to edit together
your content and produce your final cover and inside page. The final product must be effective in
terms of its design. When complete you must export your product appropriately.

Evidence could include: {See checklist on page 3 to guide

you).

e Annotated visual log of prenbroduction, production
and post-production processes.

The finished practical work.

Teacher observation.

| To achieve the criteria you must show that you are able to:

Demonstrate imaginative application of pre-production, production and post-
production skills and techniques when reworking aspects of an existing media
product leading to creative outcomes,

Demonstrate effective application of preproductiori, production and post~
| production skills and techniqueswhen reworking aspects of an existing media
product leading to effective outcomes,

| Demonstrate relevant application of preproduction skills and techniques
when reworking aspects of an existing media product leading to appropriate
| outcomes.




Assignment Breakdown

TASK3

Building on your annotated log, you must provide a report that assesses the finished work and the
processes you used.

This should include:
e your development of your skills and techniques

o how you applied your skills and techniques through pre-production, production and
postproduction processes and practices

how you made changes in response to audience/user feedback
the strengths and areas for development in the work and in your practices

Actions and targets for future development.

You should make comparisons between the way you worked and professional working practice.

e You must present your report to a high standard using media terminology accurately.

of Evidence Required: | Evidence could include a:

+ log of practical skills developed, including annotated
or narrated practical work

skills audit to detail strengths and future
improvements

Evaluation in the form of a written report, blog or
resentation with notes

=G
et

Criteria -

Criteria reference _ “iTo achieve the criteria you must show that you are able to:

Level 2 . i ‘ .
e Analyse own development and application of skills and techniques, using
- Distinction y P ppiicatio ques, g

(2/A.2D1 considered examples to identify strengths and set targets for improvement.

2.
levei2. Merit Explain own development and application of skills and techniques, using

(AL .:' appropriate examples to identify strengths and areas for improvement.

!. e - i . . i . ,
LE-"?_ZJ ."Pés.s. | Describe own development and application of skills and techniques, using

(2/azi i adequate examples to identify strengths and areas for improvement,







BTEC Tech Creative Media Production Component 2

Lesson One: Introduction to BTEC Tech Creative Media Production

Connect:

What are you going to be doing?

Component 1

You wiil develop your understanding of how media products are created for specific
audiences and purposes.

You will explore the relationship between genre, narrative and representation in media
products, and develop your understanding of how they are interpreted by audiences.

You will extend your knowledge and understanding by deconstructing existing products in
one of the three sectors: audio/moving image, publishing and interactive media.

You will learn how media production technigues are used to create different effects to
communicate meaning

to audiences.

Component 2

tn this component, you will develop practical media production skills and techniques.

You will have the opportunity to specialise in one or more of the following media sectors:
audio/moving image, publishing and/or interactive media. You will take part in workshops
and classes where you will develop practical skills and techniques. '
You will apply these skills and techniques to relevant pre-production, production and post-
production processes when reworking an existing media product/s. Throughout your
development, you will review your progress and consider how you can make improvements
to your technigues.

Component 3

in this component, you will respond to a client brief and create a product in one of the
following media sectors: audio/moving image, publishing or interactive.

You will interpret the client’s needs and engage in the process of ideas generation, selecting
and refining your ideas until you are satisfied that you have an idea that meets the
requirements of the brief,

You will undertake pre-production planning to demonstrate to the client how your ideas will
be implemented within a planned media product.

Throughout the pre-production procass, you will need to monitor and review the
effectiveness of your planning and intended outcome to ensure that your planned media
product is fit for audience and purpose. This should enable you to make the necessary
amendments and improvements to your proposed product as you enter the production
stage of the process and create a suitable digital media product in respense to the brief.

Homework:

You have 2 weeks to buy a portfolio for your coursework.
Requirements:

Must be A4 and have a dark cover.

it must have WHITE paper around 50 pages.



Activate: Match the terminology to the correct definition.

Masthead

The name given to the overall design concept applied to a
magazine, website, or media company. Can include the use of
particular fonts, colours, iayouts, images, idents, logos, etc. This
is designed to differentiate the product or company from its
competitors and is often part of an overall campaign.

Banner

Usually linked with the main feature. This is used to attract the
audience’s attention by using words such as ‘EXCLUSIVE' and
'FREE..

Main image

The title of a newspaper or magazine
as it appears across the first page, front cover, or title page.

readline

Short stalernenis found on the cover oi e magazine inhai
allude to or describe the articles inside. Their purpose is to
entice the reader into picking up and/or buying the magazine.

House style

The different colour themes used on the magazine front cover

Buzz Words

Puff

This includes the publication’s name, volume, date,
number and serial info.

Offers something else to the magazine such as a free give
away.

Mise-en-
scéne

‘Everything you see in the frame’...

This is linked to mood and genre and can give an audience
visual clues about the image or film. For example, including a
Christmas tree in a shot would tell an audience roughly when in
the year a scene was taking place; including a space-ship would
tell an audience they were probably watching a science fiction
film or programme.

Coverlines

A cross-column subheading directly over a headline; generally
used to emphasise a key aspect of that headiine. Often used in
newspapers, on websites and in advertising. For example, Nikes
is ‘Just Do It

Typography

Dominates the front cover, it is usually a medium close up or
close up. This image sometimes covers the masthead but is
always in direct address to the reader.

Colour palette

a brief, attention-catching quotation taken from the main text of
an article and used as a subheading or graphic feature.

Pull Quotes

The style of the font used.

Strap line

The text at the top of a newspaper, magazine or website article
indicating the nature of the content included within it. Usually
written in a much larger type size than that used within the main
article, and often using a different font in order to attract
attention and emphasise importance.




Left-side third A lot of important
information designed to
attract potential readers is
placed in the lefi- hand
side vertical third of the
front cover page. This is
in case the magazine is
displayed in a horizontal
shelving system rather
than a vertical one.
Market Penetration This refers to the % of
potential readers who
actually buy the
publication. GQ would be
looking at all males in the
UK between the ages of
18-30.

Prominence / Celebrity Involves using a
endorsement personality (celebrity) or
event that the target
audience collectively
recognises.

Plug Information about the
contents of a magazine or
newspaper given on the
front cover.

Anchorage Pinning down an image with text
Mode of The way a media product ‘speaké’ to it's audience. In order to
address communicate, a producer of any text must make some

assumptions about an intended audience; reflections of such
assumptions may be discerned in the text (advertisements offer
particularly clear examples of this). -

Demonstrate:

Annotate a front cover exploring the magazine terminology

Consolidate:

Make detailed comments:
¢ Who are the target audience? How is the magazine attracting them?
s Who/what is being represented?
e Symbolic meanings behind the 3-point colour palette.




Lesson Two: Pre Production Skills

Learning Aims:

* Learning Aim A will be assessed by means of an annotated portfolio of student
experimental development work. This may have been produced by students in response to
tasks during the delivery of Learning Aim A but should be compiled and annotated by
students to show their development of media production skills and techniques.

* Learning Aim B assessment will require students to apply the skills they have developed in
Learning Aim A to devise and impiement an idea to ‘re-imagine’ or update an existing
media product for a specific audience, e.g. by producing a version of an existing adult
fashion or football magazine but aimed at teenagers. Students wiil also need to keep a log
of the techniques used when undertaking this, including annotated screenshots of pre-
production, production and post-production processes.

*  Learning Airm C assessiment wiil reguire studenis 10 cieaie & video, bivg, preseniation or
written report analysing their development and application of skills and techniques. This
will be informed by the production log and from feedback obtained from peers, teachers,
audience members and others.

Connect:

Mind map: What skills & activities do you think is required when making a media product?

Activate: DART Material

Pre- Production

Pre-production is a term which refers to the tasks undertaken before production begins. Exactly
what is included in this stage depends on the medium and situation.

For feature films, pre-production is more specific and only begins when other milestones have been
met such as financing, screenplay, casting and major staffing. In this case pre-production includes:

Storyboarding

Research

Shooting list

Location scouting

Prop and wardrobe identification and preparation

Special effects identification and preparation

Production schedule

Set construction

Script read-through with cast, director and other interested parties



Production

In film and video, production refers to the part of the process in which footage is recorded. This is
what most people imagine when they think of a film being made — actors on sets, cameras rolling,
etc. The production phase is also known as principal photography.

In large feature films the beginning of the production phase marks the "point of no return”, i.e. the
point at which it is no longer financially viable to cancel the project. At this point it is almost always
cheaper to continue until the project is finished than to deal with the financial fall-out of canceling.

Post- Production

Post-production is the third and final major phase of the production process. It is often referred to
simply as post, e.g. "We can sort that out in post".

There are many things which can happen in post-production. Common tasks include:
@ ELditing video footage

Editing the soundtrack, adding sound effects, music, etc.

Adding titles and graphics

Colour and exposure correction

Adding special effects
® Re-shooting certain scenes if required ("pick-up” shots}

In some cases post-production is relatively straightforward, consisting of choosing and arranging
footage in the correct sequence. In most cases however, post-production is a time-consuming job
taking longer than the actual production phase

Demonstrate: List as many activities as you can that fit into Pre-production, Production and Post-
Production,

Pre- Production Production Post - Production
Mock-ups of designs. Photoshoot Pick up shots
Consolidate:

Find examples of magazines you are interested in. You can buy magazines or just save copies of
front covers and double page spreads from the internet.

f'sbaidesond 4
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Lesson Three: Mood Boards

Connect:

Watch the following clip about Mood Boards.
https://youtu.be/dkCzKvYmllY

Activate:

Using a selection of magazines. Identify as many different elements as you can that give the
magazine, its particular style and which target a particular audience, e.g. content, colour, font.

Stop! Answer the following guestion:
What magazine are you going to re-imagine? If you are not sure then pick a genre of magazine



Demonstrate: .
Design a detailed Miood Board for the magazine you are going to ‘re-imagine’. Eachmood board
should include:

-3 images

-+ fonts

-» similar magazine layouts

=> Colours.

Consolidate: Write a reflection explaining how your ideas would engage your target audience.

Lesson 4: Analvz%ng Front Covers

Connect:

Quiz
Masthead
Main Image
Headline
Buzz words
Representation
Mise-en-scéne
Coverlines
Left-side third

Skyline / Strapline



Activate:
Label the techniques used in Empire
and Vogue?

Modelof
e yeur




Demonstrate and Consolidate:

Peer Assessment

Make a key:

® DU W e

Highlight when they've used Media Terminology.
Highlight when they've clearly thought about their target audience.
Highlight when they've explored representation and institution.

Check for any phrasing/spelling/punctuation errors — does it make sense?
Choose their best sentence & circle it.

Write why you chose that sentence from the above criteria.

Belling’ Strap nathe stmp
ling is usuaily based on the op
of the magazine and ysually
jusl above the masihead bl in
this manazring iis [eed as a
pull over the 'V i Vogue,

The madels nama isinlage
typography as she is very
famous and has many fans
diterthe Harey Potter
phenomanon, and.as she has
had her apponrance changed,
har halr cut,. H may be hard o
jeoognise hor.

The madols fip cdlour
corasponds with the title, the
modaeis name *Emma Watson',
har bracelsts and somoe small
haitings dowrr tho fight hand
side of the magazine. Her lips
will be 1he main aliraction in
that will attract mainly male
fargel audionca. This lioks to
Ldurs Mauvey's theory on
‘Male Gaze

Cover linos: the cover Enos’
oftenolale 1o the main image,
as the first cover ne roads
Lifs Afler Harry Polter. The
oiher.cover lines relate to other
famouys celobritios, such as
JLo, Bayonge, Rihanna, Tom
and Gissle, The celeb names
iypography is quite lage
eomparad o the overloxd,

AsVoguae is a monihly magazine 11s quite axpensive, That's why
avoryihing in tha front covor is pertedt, for example the cutting out
of thir model and tha posion ot whers it i placod, As seenits very
less busy and spraad oul acund the page with mos{informaten on
ihe fofl side as i's tha firstsida the avdiende sed whenitls pletod
ot the shoivos. The misean-scene of the magazine i 1eld

This covet ling reads The only bag you's need this

Tha main colour scheme in ihis magazing wil be  season’ this mey-stiract famale fargelaudience that
‘Burgundy’, as ils a very laminine colowr  will b Tntiow Emma Walson's siyl aixd the Wogud'
mainly purchased by female target audienco.

miagazing lrend.

BMasthead: The name of the

magazing is Jarge and boki on tha
page; the bright @ d colour stands oul
1o tha person looking at tha {ont
cover, The reades would nofice the
‘nameas i is alse the bygo for the
magazing faund on e websile for
tha magazing dlso, This is slso the
laga of the magazine, which akows
‘tha readsr to roeognize the
magazine, The lypography of the
yoasthoad Is sorll as lis very formal,
{he colouris piok themefore makes
the torge! audience mainly femaes,
Dais: {o shioy when the magazine
was roleasyd, ustallyrefarad only 1o
the month and year, The dote also
shows that it s a moathly magazing,

Maln Image: Used to take up large
amount of the page, bright colours
Dsod {o atiract readerand make the
magazine stand out on e shalf,
Which in this case the model Used in
fhe vegue magatine Is ‘Emma
Walson' who i very famous aciress
*Harmione'in the phandmenon Harmry
Poller. This'Is known fobe tha
largostinage in the magazing, its
{arge and eye-cafchy, so the readors
ard atlracted which thon makes them
buy themagazing. Enyma’s eyos is
looking diroctly at the audience.
Covarlinss: Used toattractthe
readarso thal they wanl 1o buy the
magazine to rend the article. The
govar fine acts as o summany of what
the magazine aditors feol pto the
mnst anticing fexliures wihin the
magazing,

i




Lessan Five:Thumbnails

Connect:

= Thumbnails are very small sketches that give a quick impression of the layout of a
page, cover or double-page spread.

- Thumbnails can be used to create flat plans to show a quick overview of what will be
on each page of a magazine.

Demonstrate:

Create several thumbnails of a front cover and two double-page spreads (DPS) based on
your magazine.

Consolidate:
Write a reflection on your thumbnail, identifying the implications for your product: which
thumbnail do you prefer? Why? Have you made any decisions on your final product?



Lesson Six: Article Writing

Connect: :
Create a thought shower for the different articles you could include in your magazine,

Activate:
You have 10 minutes to write a plan for your main feature article.

Success Criteria:
~» You must write approx 250 words.
=» Your articie must link to the main feature on your front cover.
-» Your article must be exciting and appropriate for your target audience.

Demonstrate;
Write your feature article for your magazine.

Success Criteria:
- You must write approx 250 words.
-3 Your article must link to the main feature on your front cover.
- Your article must be exciting and appropriate for your target audience.

Consolidate:

Self Assessment
1.Make a key and

~- ed codes & the genre,
phrasing/spelling/punctuation errors — does it make sense?
3.Choose your best sentence & circle it.

4. Write why you chose that sentence from the above criteria.

N B K

Homework:
Correct any mistakes and makes improvements to your article.



Lesson Seven: Logo Design

Connect:

List the different brands you see.

Activate:
1. On apiece of paper, design at least 5 logos for TeenScene production company.
2. Once you have completed your final designs, stick them into your GOB.
3. Write a reflection explaining why you have decided to pick your best logo. You must
link it back to your target audience.

Demonstrate:
Design your final logo on Photoshop (if available) if not by hand.
Consolidate:

Write a step-by-step guide to how you created your logo and explain in detail how it will
engage your target audience.

Stuck? Use the photoshop help guide on class charts to help you.



Lesson Eight: Camera Angles

Connect:
List the different camera angles.

-HOLIDAY SURVIVALGUIDE
HOW TO KNOW YOU'VE HAD ENOUGH

NERS

Activate: Camera Angle Quiz.
Answer the following guestions:

1. What type of shot is used to include everything in the frame? You might be able to
identify more than 1 camera angle,
A certain angle can be used to make a character look more powerful?
When the camera moves alongside a character, what is it called?
A particular camera shot is used to show a character's emotion. What is it called?
What type of shot can be used to make a character lock smali and vuinerable?
When the camera moves in front or behind a character, what is it called?
When we see half a character’s body in a shot, what is this called?

NowswN

Demonstrate:
Independently find magazine front covers that contain powerful imagery.

Portfolio Task:
Present your different images in your portfolio. Write a reflection exploring why you were
engaged with the image.

Stretch and challenge; Explain the implications for your product. How have you been
inspired? What will you do?

Consolidate:
Pick your favourite camera angle and write a 200 word reflection on how this research will
impact your own product.

Homework:
You must take at least 3 ‘test shots’ to lesson.
You are going to be editing your images during next lesson.



Lesson Nine: Introduction to Photoshop

Follow the Connect, Activate, Demonstrate and Consolidate power point and Photoshop
guide on class charts.

Lesson Ten: Photoshop Images

Follow the Connect, Activate, Demonstrate and Consolidate power point on Photoshop
images found on class charts.

Lesson Eleven: Typography

Coniiect:

Why do you think Typography {the style of the font) is important?
Activate:

Take notes from the DARTI materials on Typography.

Typography is the art and technique of arranging type to make written language legible,
readable, and appealing when displayed.

The arrangement of type involves selecting typefaces, point sizes, line Eengths,'line-spacing,
and letter-spacing, and adjusting the space between pairs of letters.

A well-chosen typeface can pull together a magazine cover, and make it instantly attractive,
contemporary and relevant.

ULEIFSATE TV ORCVIESY: THE,

P N0 HIDDIEST

Hierarchy: Is used to guide the reader’s eye to what is most important. This is done by using
different levels of emphasis.

Leading: The space between the lines of text {also known as line spacing).

Tracking: The overall space between characters. Sometimes known as character spacing.
Kerning: adjust the spacing between (characters) in a piece of text to be printed.



Demonstrate:

Create a 2 page display in your Portfolio demonstrating your knowledge and
experimentation of Typography.

Page 1:
Research how typography is used for effect within the genre of your magazine.

Checklist:

1. Find examples of typography and annotate with media language.

2. Explain how the typography has been used for an effect.

3, Write a 200 word reflection explaining how it will inspire your future product.
Page 2.
Pre-production Task. Mock-up examples of your Masthead and coverlines. Remember the
top tips from the video clip.

Checklist: ,
1. Aim to design 3-5 ideas for your masthead and find a complimentary secondary font
for your cover lines and text.
2. Colour and fine-line your masthead, using your 3 point colour palette.
3. Write a 200 word reflection evaluating the effectiveness of each of your designs.
Make sure you explain your final decision.

Consolidate:
Assessment

1. Display your magazine masthead on your computer screens.

2. Check that your exhibition plaque is displayed with the 3 bullet points filled in

3. Make sure that your yellow post-it notes are displayed at the bottom of your
screens.

4. Take some pink
new T /

5. You can tick off / comment on the yellow post-it notes if you feel that the target has
been met or needs meeting.

st-it notes and rotate around the classroom giving your peers a




Lesson Twelve: Colour Palette

How would you order these fruliti .
§ and vegetabies?

Activate: Create your own notes on colour usage

A colour circle, based on red, yeliow and blue; is traditional in'the field of art,

Sir fsagc Newtan developed the first circular diagram of colours in 1668. Since
| then, scientists and artists have studied and designed numercus variations of

this concept. Differences of apinion about the vatidity .of one format over

another continue to provoke debhats. In reality, any colour circle or calour
| wheel which prasents a logicatly arranged sequence of pure hues has merit.

-

| Pelavery Buloee Bocontiary Colors: Tartisry Tobiry

In traditional colour theory {used in paint and pigmentls). primary colors are the 3

§ pigment colours that cannot be mixed of formed by any combination of other colours.
Al ather colours are derived from these 2 hues, . i

| secondary Colours: Green, orange and purple
These are the colours formed by mixing the primary colows.
Tertiary Colours: Yellow-orange, red-orange, red-purple, biue-purple, blue-green &'
yellow-areen w

K These are the colours formed by mixing a prirary and a secondary colour, That's why
the hue is a fwoe word name, such as blue-green, red-violet, and vellow-orange.




Colour Harmony s the pleasing “arrangement - af colou I'_f_x visual experiénces,
harmaony is cmethmg thatis pleasmg to the eve. R .
it enqagea the viewer and It creates “an :nner sense of order, 2 halanre in the visual
E')(}')EHPTLC@ When wmethmg is nut harmumous, it's e}ther horing o chauhc

At one extfeme is a visual mper;ence that is 50 bland that the mewer ishot enqaged
The human bfam wsll re;e::t under-stlmumtmg mformat;on . : :

At the ether extrame is a visual experience that is 50 ouerdane 50 chaatac that the
vigwer cant stand to ook at lt The human hfam re;ect., what 1t cannet orgamze
what it cammt ungderstand. . : :

The wisual task requires that we prescﬂnt a loglcai 5t qcture._ Colour harmony deli\fers
“visual interest and a sense nf order. AR : ]

Analogam COIaUrs

[ side on a i2-part color wheel, such as Ve tow-green, yiitaw, I
and yeflow-prange. U.,uaily one’ nf the thfee rolours 3
predumlnates. e

} Compiementa!)r cofaurs are any two colours which are
directiy opposite each other, such-as red and graen and red- )

§ urple and yeliow-green.in the Hustration above, there aie’
soveral variations of yellow-green in the leaves ond several
yariations of red-putple in the orchid, Thege apposing colors
create magimlin contrast and mstimium stabi!itgf. .

potentsat pal#tter .
Annofate your palettes explaimng ‘the co
your colours..

pilgarst write a-detailed
Iysis explainmy fow yout
| colour palette will engage s
teenage sudience.

Consolidate; Write a paragraph to expiain your colour choices.




Lesson Thirteen: Front Covers

write duwn things yuu ar

tep 3: Move around the classroon and pIDVidL YOUF [rQes \Hltﬁ ;

‘ ahia {lf in class) !
tep 4: Respond to auy suggestions or targets you ha\m beer i
ef. fin class of from JF on class ctsaats)




Your cover must be cmwmcmg and rgahstlc. AR
- You must include codes and conventions of magazm S
Show ciear msp;ratlon from ydur pre pmductaan woil




Lesson Fourteen: Cover Lines

{an effective cover

- COMIC-BOOK DLy - | Use of star status and
R : | effective use oxf buzzwords;
1WORLD EXCLUSIVE

quirky plus sign, Plus effective
| use of bold/ strong text,

ifroma fron

s £ R

White a reflection esplaining how
1 this wilf impact your product.




. your magazme.

' Eutcess Crater:a-

-~ Your cover imes must be exc;ting and
mteresttng ' Co %
=» You should use several Iayers -:m Phetoshop
-3 You must experiment with font detads eg.
make some bold/ larger than the rest of the
text. ‘

K Swap'computers with the person s:ttzng ‘
| nexttoyou. '
* Using the checklist provide your peer
with a target/ ad\nce

Present your work |
linta your GOB.




Lesson Fifteen: House Style

where a magazine uses similar layout and
structure. This inciudes a recognisable masthead font,
color palettes, loga and placement of images.

=3 House style is used by every magazine on the market to |
- give each magazine a specific look. This is so a reader can §
tell that it is the magazine they are after, ]




o, Usmg your mood board madel map;’ desagn
| magazine mock-up i ennfymg all of th

- conventions of you ext type am:i ciearl}f

o explain your house styie

. b Rafiecticns on mociel 'map, ;dpnt:iymg
implications far your pmduct which codes and
cons wlii you follow? Which will you su_bvert?

- Using post-it notes pro
’ with a star and a wish.




Lesson Sixteen: Pre - Production Questionnaire

Audience Research:

[
2. Draft your various guestions NhICh wzll male up
ayour audience research. '

A R A B R R

There are a variety of ways in which we
can research our potential audience:

Connect

AT R T R e e e T S e St ?W

; Et is important io know befnre You carry out |
5:; research how you hope to use it in the fsrstg
| place. , _ i

"My music video will be aimed at 15-30 year
jolds. By asking people in this group whatif
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Learnmg aim A: Develop media production skills and techniques

ilLevel 2 Merit -

A2P1 Demonstrate appropriate development of -
media productlon skills and technlques through
relevant experimental practical work.

—[A.2M1 Demonstrate effective development of media

production skills and techniques through focused
experimental practical work.

Learning aim B: Apply media productlon skills and techniques

B.2P2 Demonstrate relevant application. of pre- .-
production skills and techniques when reworking
aspects of an existing media product leadmg to
appropriate outcomes.

B.2M2 Demonstrate effective application of pre-
production, production and post-production skiils and

B.2P3 Demonstrate relevant application of

techniques when reworking aspects of an existing

production and post-production skills and techniques |media product, leading to effective oufcomes.

when reworking aspects of an existing media
product, leading to appropriate outcomes.

Learnmg a:m C: Rewew own progress and deveio ment of skills and practices

C. 2P4 Desonbe own development and eppllcatlon of C.2M3 Explain own development and application of

skills and techniques, using adequate exampies to.
identify strengths and areas for improvement.

-Iskills and techniques, using appropriate examples o
ldentify strengths and areas for improvement.

Overall component grade

t_evei 2 Pass: Learner evndence sat;sfles all
Level 2 Pass criteria.

Level 2 Merit: Learner evidence satisfies

~|either:

all Level 2 Merit criteria

“lor
~iall Level 2 Pass criteria

- ~land C.2D3.

A.2D1 Demonstrate comprehenswe development
of med;a productlon skills and techmques through
creatave expenmental practlcal work -

B .2D2 Demonstrate zmagmatave appl:cataon;of'pre- o
productson production and post—product;on skills: and__
techmques when’ reworking aspects of an exnstmg

medta product leadmg to oreatsve outcomes

c. 293 Analyse own development and appllcatlon of
skills and techn:ques using cons:dered examples to. ';
ldentafy strengths and set targets for tmprovement '

Level 2 Dlstmctlon‘ L
Learner evsdence satlsﬁes all )
Level 2 Dlstmctton orlteria







Big Picture — Year Overview

BTEC Creative Media Production - Year 10

1 will need to monitor and

review the effectiveness of You will undertake pre-production planning to

intended outcome to ensure 1witt make the necessary amendments and demonstrate to the client how your ideas witl be
Improvements to your proposed product as

that my planned medla product you enter the produclon stage of the implemented within a planned media product.

is fit for audience and purpose. process and create a sultable dighal medla

progustin cespanse $0 the brief,

I will create and tn this component, L wili respond toa | wilt interpret the client's needs and
review my client brief and create a product in one engage in the process of ideas
progress and of the following media sectors: generation, selecting and refining your
consider kow { audio/moving image, publishing or ideas ungil | am satisfled that | have an
can make /Brief Interactive. idea that meess the requirements of the
frmprovements brief,
linked to my
audlenisurvay.
Research

Cont'd: i wil} gain knowledge and understanding
Camera Angles of how to use and analyse the following: Lwill apply these skills
1 wisl galn first hand knowledge of how Colour Mood Boards and techniques to
to use photoshop to ¢reate a magazine Typography Thumbnails relevant pre-
front cover of my own. House Styles Artlcte Writlng production, production
Logo Dgsign and post-production
" processes when

reworidng an existing
magazine front cover,

product/s,

Threa Stage
Process

Component 2~ i1 this component, | will develop practical media production skills and || [ will have the opportunity ta specialise
Developing Digital tachnigues. 1 will take part in on line workshops and classes to aid this || in publishing print medfa, -
Medla Skifls process. 1 wili put my Pre- Production, Production and Post
Production work intc a portfelio,

NPT

o

intraduction Mapazine

Lessons 1-2

Lean demanstrate my knowledge and
understanding of a range of media types and
how they attract terget audiences: Adverts,
Magazines, i, TV, Games., | can use appropriate structures in my writing to
analyse media products: PQE / PETER / PEAL

| can complete a personal skills audit to assess
the transferable skills that | have gained
during this unit,

P

Braadth

{ czn extend my knowledge and understanding

by deconstructing existing products in one of

the three sectors: audio/moving image,
publishing and interactive media.

f can learn how media production
technlgues are used to create
different effects to communicate
meaning to audiences.

BTEC Level 1 / Level 2 Tech
Award In Creative Media

Production
| can expiore the refationship between genre, narrative t can develop my understanding of how media
and representation in media products, and develop your products are created for specific audiences and Component 1 - Explaring
understanding of how they are interpreted by audiences pUrpases
. Media Audiences







