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Component 1

You will develop your understanding of how
media products are created for specific
audiences and purposes.

You will explore the relationship between
genre narrative and representation in media
how they are mterpreted by audlences

You will extend your knowledge and

understanding by deconstructing existing-

products in one of the three sectors:
audio/moving image, publishing and
interactive media.

You will learn how media production
techniques are used to create different effects
to communicate meaning
to audiences.

'Connect: What are you going to be doing?

Component 2

In this component, you will develop practical
media production skills and techniques.

You will have the opportunity to specialise in
one or more of the following media sectors:
audio/moving image,pubiishing and/or

workshops and classes where you will develop

practical skills and techniques.

relevant pre-production, productlon and post-
production processes when reworking an
existing media product/s. Throughout your
development, you will review your progress
and consider how you can make improvements
to your techniques.




Component 3

In this component, you will respond to a client brief and create a product in
one of the following media sectors: audio/moving image, publishing or
interactive,

You will interpret the client’s needs and engage in the process of ideas
generation, selecting and refining your ideas until you are satisfied that you
have an idea that meets the requirements of the brief.

You will undertake pre-production planning to demonstrate to the client how
your ideas will be implemented within a planned media product.

Throughout the pre-production process, you will need to monitor and review
the effectiveness of your planning and intended outcome to ensure that your
planned media product is fit for audience and purpose. This should enable
you to make the necessary amendments and improvements to your
proposed product as you enter the production stage of the process and
Create a suitable digital media product in response to the brief.
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'Homework: i
You have 2 weeks to buy a|'
 portfolio for your coursework.

| Requirements: |
- Must be A4 and have a dark |

cover.

- It must have WHITE paper |
around 50 pages. |

| Speak to me if you have any|
problems.




Activate: Match the terminology to the
correct definition.

& Stuck? Try and find main
|mage colour palette first.

Complete the challenge task on
the back of your sheet.
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Demonstrate & Consolidate:

Demonstrate:

Annotate your front cover exploring the magazine terminology.

Consolidate:
Make detailed comments:
- Who are the target audience? How is the magazine
attracting them
Who/what is being represented?
Symbolic meanings behind the 3-point colour palette.

Stuck?

USS the worksheet to support you and start from the top of the
magazine.
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The

Process

Learning Aim A: Develop media
production skills and techniques




Learning Aims:

DS 4 'I,}*,,lf.: * Learning Aim A will be assessed by means of an annotated portfolio of

+ MACKLEMORE e : %
ittt A i student experimental development work. This may have been produced by

g students in response to tasks during the delivery of Learning Aim A but
should be compiled and annotated by students to show their development
of media production skills and techniques.

* Learning Aim B assessment will require students to apply the skills they
have developed in Learnlng Aim A to devise and |mplement an tdea to ‘re-

producmg a version of an emstmg adult fashron or football magazme but
aimed at teenagers. Students will also need to keep a log of the techniques

used.when.undertaking. this,..including._annotated screenshots of pre-
production, production and post-production processes.

‘ * Learning Aim C assessment will require students to create a video, blog,
AMERICA'S MOST | presentation or written report analysing their development and application
WANTED o8 of skills and techniques. This will be informed by the production log and from

POST tigg-ONE feedback obtained from peers, teachers, audience members and others.
070 "




| Connect:
| Mindmap what skills & activities do you think is
| required when making a media product?

P | EgEffective |
ccon | and meaningful |
== | planning.

Skills and activities |
when making
media products.




... |Activate: Pre- Production

=%

Pre-productionis a term which refers to the tasks undertaken before production begins.
Exactly what is included in this stage depends on the medium and situation.

For feature films, pre-production is more specific and only begins when other milestones
have been met such as financing, screenplay, casting and major staffing. In this case pre-
' production includes:

Storyboarding
Research
Shooting list
Location scoUting
Prop and wardrobe identification and preparation
A Special effects identification and preparation
TR \ : Production schedule
__q;""f{'}fj’ah; 7 A - Set construction
! : A Script read-through with cast, director and other interested parties




DC fights back! Insia tha year's boldest comic-book blockbuster

=& THE THING AT 35 JOHN CARPENTER REVISITS HIS SCI-FICLASSIC
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Production

In film and video, production refers to the part of the process in which footage
is recorded. This is what most people imagine when they think of a film being
made — actors on sets, cameras rolling, etc. The production phase is also known

' as principal photography.

| In large feature films the beginning of the production phase marks the "point of
'no return”, i.e. the point at which it is no longer financially viable to cancel the | 88

finished than to deal with the financial fall-out of canceling.




'Post- Production

Post-production is the third and final major phase of the . It is often referred
to simply as post, e.g. "We can sort that out in post".

There are many things which can happen in post-production. Common tasks include:

e Editing video footage

o CAItTg the soumndtracic, adamg-sotnd-etrects, meisic;ete:
Adding titles and graphics

Colour and exposure correction

e Adding special effects

e Re-shooting certain scenes if required ("pick-up" shots)

In some cases post-production is relatively straightforward, consisting of choosing and |
| | arranging footage in the correct sequence. In most cases however, post-production is a time- |
consuming job taking longer than the actual production phase

justin




Demonstrate : List as many activities as you can that
fit into Pre-production, Production and Post-
Production.

Pre-Production Production Post Productioh

Eg. Mock-ups of Eg. Photoshoot E.g. Pick up shots.
designs. | |




Consolidate :

Find some inspiration!

save copies of front covers and
double page spreads from the
internet.




Pre-Production
Moodboards

Learning Aim A: DéveIOp media

production skills and techniques

&

Learning Aim B: Apply media
_production skills and techniques




hat are we gdiﬁg to do today? | | @

B = L

Planning skills relevant to the publishing
| | sector such as mood boards, house style,
thumbnails, sketches, flat plans, design




Connect:
How to create a mood board?
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Actwate* Using a selection of magazines. Identify as many

| different elements as you can that give the magazine, its

particular style and which target a particular audience, e.g.
content, colour, font.

Stop! Answer the following question:
What magazme are you gomg to re- imagme‘r’ i you are not sure then pIC|( a genre of magazme
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Mood Boards

1
%
|

' Demonstrate:

| Design a detailed Mood Board for the magazine you are going to ‘re-
' imagine’. Eachmood board should include:

| = similar magazine layouts
A8 = Colours.

Consolidate: Write a reflection explaining how your ideas would engage your |
| target audience. |
g | Stuck? Use your inspiration magazines to help you make some initial ideas.

: I




Pre- Production
Analysis of Existing
~ Products

Learning Aim A: Develop media
production skills and techniques

& |
Learning Aim B: Apply media
production skills and techniques




Connect Quiz

Masthead

Main Image

Buzz words

Representation

| Mise-en-scéne

Coverlines

Left-side third

Skyline / Strapline

Prominence / Celebrity
endorsement

Plug




Activate:
Label the techniques used in Empire and Vogue?

Modelof ¢
the vear
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TASK 1: Analysing Existing Products.

i
1a. Detailed analyses of existing products, identifying I
representation, codes and conventions, target
audience and institutions.
Ix front cover, 1x doub/e 0age sread and 7 X contents

EMAKEUP
s

Stretch and Challenge: 1b. Reflections on existing
product analysis, identifying the implications for your
product: how will you use these ideas in_your own

--;@planning/product?
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Selling/ Strap line: the strap
line is usually based on the top
of the magazine and usually
just above the masthead but in
this magazine its [laced as a
puff over the 'V in Vogue.

The medel's name isin large
typography as she is very
famous and has many fans
afterthe Harry Potter
phenomenon, and as she has
had her appearance changed,
her hair cut,. It may be hard to
recognise her.

The models lip colour
corresponds with the title, the
models name ‘Emma Watson',
her bracelets and some small
headlines down the right hand
side of the magazine. Her lips
will be the main attraction in
that will attract mainly male
target audience. This links to
Laura Maulvey's theory on
‘Male Gaze'

Cover lines: the cover lines
oltenrelate to the main image,
as the first cover line reads
‘Life After Hamy Polter. The
other cover lines relate to other
famous celebiities, such as
JLo, Beyonce, Rihanna, Tom
and Gisele. The celeb names
typography is quite large
compared to the overtext.

The main colour scheme in this magazine will be  season’ this may altract female target audience that

AsVogue is a menthly magazine it is quite expensive. That's why
everything in the front cover is perfect, for example the culting out
of the medel and the position of where it is placed. As seen ils very
less busy and spread out around the page with most information on
the left side as it's the first side the audience see when itis placed
on the shelves. The mise-en-scene of the magazine is told

NA.,
TOM & GISELE.
 SHATTERED
AWRITER

A

This cover line reads The only bag you'll need this

‘Burgundy', asit’s a very feminine colour it will be follow Emma Watson's style and the ‘Vogue'

mainly purchased by female target audience.

magazine trend,

Masthead: The name of the
magazine is large and bold on the
page; the bright red colour stands ocut
to the person looking at the front
cover. The reader would notice the
name as it is also the logo for the
magazine found on the website for
the magazine also. This is also the
lego of the magazine, which allows
the reader lo recognize the
magazine. The typography of the
mastheadis serif as its very formal,
the colouris pink therefore makes
the targetaudience mainly females,
Date: to show when the magazine
was released, usually refered only to
the month and year. The date also
shows that it is a monthly magazine.

Maln image: Used to take up large
amount of the page, bright colours
used to attract reader and make the
magazine stand out on the shelf,
Which in this case the model used in
the vegue magazine is ‘Emma
Watson' who is very famous actress
'Hermione' in the phenomenon Harry
Polter. This is known to be the
largestimage in the magazine, its
large and eye-catchy, so the readers
are attracted which then makes them
buy the magazine. Emma's eyes is
looking directly at the audience.
Caover Lines: Used to attractthe
reader so that they want to buy the
magazine to read the aricle. The
cover line acts as a summary of what
the magazine editers feel are the
most enticing features within the
magazine,




‘ Demonstrate and Consolidate:
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Peer Assessment
B I\/Iake a key and

2 Check for any phrasmg/spelIlng/punctuatlon errors — does it
make sense?
' 3.Choose their best sentence & circle it.

- 4. Write why you chose that sentence from the above criteria. T{ a9 mm 8 &

\ S| Ii()

A risten Stewart
A REBEL HERO{IE IN THE HOUSE OF CHANE!




Pre-Production
Thumbnails

Learning Aim A: Develop media
production skills and techniques |
&

Learning Aim B: Apply media
production skills and techniques




Connect: Thumbnails

Thumbnails are very small sketches that give a quick

impression of the layout of a page, cover or double-
page spread. |

> Thumbnails can be Used to create flat plans to Show | ‘/
a quick overview of what will be on each page of a

magazine. I

The following slides are excellent examples of how
thumbnail ideas lead to a finished product.
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Activate:
_ What
—— S techniques are

F! Seh almms Yo B0

7 l@' being used?
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The Amencan Alhance for Theatre 8 Education

NATIONAL CONFERENCE

July 25 - 28,2013 * Hyatt Regency Bethesda




BRUCE COO;:IF
.'1?

e

[g;,( far vokted prinfers]

o

' ® L]

I AND NEAR SibpED
t? CuSieMES
1 =

t S5

=
iae Tuad
cert

Activate:
What techniques are
being used?
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: % Write a reflection on your thumbnail, identifying :
the implications for your product: which N -
thumbnail do you prefer? Why? Have you made . 4 ..E pm,},m,
any decisions on your final product? mte &" mm

Mu.n‘-(. N




Plenary:
Present your

thumbnail in
your folder
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Pre-Production
Article Plan

Learning Aim A: Develop media
production skills and techniques

&

Learning Aim B: Apply media
production skills and techniques




Connect: Create a thought shower for the
different articles you could include in your
magdazine.

Winter fashion

* Winter favourites
* Christmas  Party Fashion Magazine
dresses.




Activate: You have 10 minutes to
write a plan for your main
feature article.

Success Criteria:

You must write approx 250 words.
Your article must link to the main
feature on your front cover.

Your article must be exciting and
appropriate for your target audience.




o)
\]O?\ e
Demonstrate: Write your feature 5\)‘?"

article for your magazine. “

You must erte approx 250 words.

o——Your-article-mustlinktothemain kT
feature on your front cover. ' '
Your article must be exciting and
appropriate for your target audience.

»



Consolidate: Self Assessment
1. I\/I ke a key and

make sense?
3.Choose your best sentence & circle it.
> 4.Write why you chose that sentence from the above criteria.




Homework:

mistakes and makes




Pre-Production
Logos

Learning Aim A: Develop media
production skills and techniques

&

Learning Aim B: Apply media
production skills and techniques



Connect: List the different brands you see.




Pre-Production

ACTIVATE:
. On a piece of paper, design at least 5 logos
for TeenScene production company.

. Once you have completed your final designs,
stick them into your GOB.

3. Write a reflection explaining why you have
decided to pick your best logo. You must
link it back to your target audience.




' Production

Demonstrate: Design your final logo on
Photoshop (if available).

| Consolidate: Write a step-by-step guide to how _
Tyoucreated-yourtogo-and-exptain-in-detat-how- =
it will engage your target audience. ¢

| Stuck? Use the photoshop help guide.




Pre-Production
Photography and
Camera Angles

Learning Aim A: Develop media
production skills and techniques

&

Learning Aim B: Apply media
production skills and techniques
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Activate: Camera Angle Quiz.
Answer the following questions in your exercise book.

P
e
]

What type of shot is used to include everything in the frame? You might be able
to identify more than 1 camera angle.

A certain angle can be used to make a character look more powerful?

When the camera moves alongside a character, what is it called?

A particular camera shot is used to show a character's emotion. What is it called?
What type of shot can be used to make a character look small and vulnerable?
When the camera moves in front or behind a character, what is it called?

When we see half a character’s body in a shot, what is this called?




Present your dlfferent Images In your portfollo

Stretch and challenge: Explain the implications
for your product. How have you been inspired?
What will you do?
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Pick your favourite camera angle

and write a 200 word reflection on

how this research will impact your
|own product.
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-> You must take at least 3 “test
shots’ to lesson.

‘“3 —> You are going to be editing
B | your images during next
| lesson.

g .l‘ ,'-Ll"‘ 5 ,..\._::‘

|.=_Email.the images to yourselfof | =~
upload to your 1drive.




